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Understanding the way young adults 

1 – view your practice,  

2 – engage in their health

is important in providing quality care.





• Opportunity to gain trust in the way the 
questions are phrased, the tool is 
distributed and explained, and 
transparency in what is done with the 
responses.

• Consider: Length of Time, Literacy, Fill-
in vs. Select, what other forms are 
they signing at the same time?

From Screening to Engaging

Opportunity to create a dialogue



• Give the tool context – what 
purpose does it serve?

• Share the significance of these 
questions, allowing an 
opportunity for the young adult to 
decide which are more important 
to them.

• Be clear about what happens 
with responses. 

Screening Tool Dialogue



• Body language and tone that validates 
the importance of their time and 
energy.

• Positive images and inclusive 
messages.

• Speak their language.

• Partner in their learning and care 
decisions.

• Create a calm and safe space to talk.

• If you aren’t sure, ASK – LISTEN!

“Thank you for being here”



• What is the follow up procedure? 
Does it allow for a better 
understanding of their care? 

• Do visit notes /actions provide an 
opportunity to manage their own 
care?

• Don’t leave them to Dr. Google! 
What resources do you want the 
young adult to use between visits?

Post-Visit



• 28% of admit to self-diagnosing. 

• 36% admit they try to treat themselves at home 
before going to a doctor.

• 53% of Millennials consider friends and family to 
be trusted sources of information and almost 25% 
called on friends or family for medical advice.

• Digital tools are more likely to initiate a response 
than the traditional robo-calls used by many 
organizations. 

• Make it easy and user-friendly!

We Care About Your Wants
Acknowledge their preferences to engage before / during / after the visit 



• Lean on the work of trusted community partners.

• Ask about “clinic flow makeovers!” – let them provide 
feedback about improving care.

• Who are some key community influencers?

• Stay engaged with the public – have a presence 
online AND at community events!

• Create a list of warm community referrals; make 
connections.

Community Perspective & Support

What happens when a young adult leaves your site?



Who are you engaging with?

Draw a persona: what is their name, age, 
city, education, job? 

Draft a quote about how they might 
describe themselves. 

What do they know about you / your 
services?

What elements are important to create a 
welcoming, insightful visit for this person?

ZOOM-IN



Show Your Love 









Consumer Tools



citymatchlearning.org/well-woman



#ShowYourLoveToday on Social

Facebook.com/ShowYourLoveToday
Twitter.com/SYL_Today

@ShowYourLoveToday

Email: Suzanne Woodward – SuzanneW@med.unc.edu with any questions!

http://www.facebook.com/ShowYourLoveToday
http://www.twitter.com/SYL_Today
mailto:SuzanneW@med.unc.edu


Thank you!


